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Brief description of the activity
Guided tours are group walks through the city to visit or-
ganizations or initiatives related with interculturality or 
that celebrate cultural wealth. This activity can be done 
with different kinds of audience: it can be open to an-
yone who wants to participate, or it can be done in a 
close milieu such as specific projects, conferences, train-
ers, teachers, to discover the social fabric linked to inter-
culturality in a context. This activity can be an excuse to 
start knowing better our cities or neighbourhoods, talk 
to people working and living there, learn about their 
work.

Guided tours
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Topics, objectives and methodology: 

Provide a life vision from cultures that are not ours
Breaking stereotypes about artistic work or creative work in 
migrant groups
Value the artistic medium as a common language between 
people and cultures
Prevent discrimination
Improve coexistence
Counteract negative prejudices against foreigners
Generate reflection on the issue of interculturality

The methodology is the guided visit to different spaces, 
groups, associations that work on migration, anti-racism, etc.

Duration:

1 morning / afternoon

Costs:

No cost. It is a possibility to buy some snacks and drinks to 

make the visiting more enjoyable. 

Location:

Your local context. Different spaces, work places, associa-
tions, etc.

Materials:

• PC to organize the activity 
• Camera to record the activity

Staff needed and eventual specific skills required: 

1 person coordinating the activity: organization skills. Also 
knowledge about the local context and groups and associa-
tions that work on intercultural issues.

Participants involved:

People who sign up for the visit.

Guided tours
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Steps: 
Step 1: assess which stops would be interesting during 
the visit. It is a planning phase. If you want, this plan-
ning phase can be done jointly with the people who 
are going to participate. Although they do not know 
the associations and the places to visit, you can decide 
what interests they all have: if they prefer to know as-
sociations that are dedicated to one or another topic, 
etc. What associations and spaces would be interesting 
to know, what people from which groups would be in-
teresting to have explaining their projects. Make a tour 
and start contacting them to check availability, desire 
dates and times. If in you local area there is not any 
other association or organization doing intercultural 
work, you can do the visit in shops, businesses, houses, 
etc.

Step 2: when you have the tour and the groups and 
people who will participate in the visit, you can launch 

the activity. Advertise it on social networks with all the 
information (date, time, how many people can partic-
ipate maximum, meeting point, etc.), and if you want, 
contact local media to echo the news. Leave an email 
and a contact phone number so people can sign up.

Step 3: receive the subscription.

Step 4: on the chosen day, start with the group from 
the meeting point and do not forget to take pictures 
and record with the camera. At each stop, try to explain 
or present the place where you are and how they work 
in favour of interculturality and the cultural richness of 
the context. Give the word to a person in the associa-
tion so that he/she explains first-hand what they do.

When the guided visit is over, it takes time to evaluate 
how the activity went. How many people have come 
to join the visit, what feedback have you received from 
them. Also from the associations and collectives how 
did they felt, if it was an interesting experience for 
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them, etc. Review the work done to detect what could 
have been done better. It is always advisable to have 
made a small photo registration of the public and the 
activity, to upload to networks or send, along with a 
press release, to local newspapers or publications. You 
can also ask to the participants what other places or 
associations do they know that work on interculturali-
ty in order to add this information in further editions of 
the activity.

Do’s and don’ts
Try to make a varied tour: sites that work with art, 
that work with children, feminist groups, etc. Expand 
the spectrum of representation of people from diverse 
backgrounds against stereotypes.

It is possible that sometimes there is no common lan-
guage between participants and people from the asso-
ciations or places that we are going to visit. If so, make 

Steps:
Before

Recruitment and 
involvement of 
participants
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sure someone can do the translation work.

In addition, speak in advance with the associations or 
places you are going to visit and agree with them the 
most convenient times for the visit: when there is ac-
tivity in the place but that the responsible people can 
attend you and talk about your project with ease.

Innovative aspects for the promotion 
of interculture
This activity promotes interculture because it allows 
to promote the work of groups that are trying to work 
in favor of issues related to anti-racist struggle, migra-
tion, conviction, etc.
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